MDE201 | MediaLiteracyandCritical Thinking 1L:1T:0P | 2Credits

This course equips students with essential media literacy and critical thinking skills to
analyze and navigate various media forms. It covers the dynamics of media production and

ownership in India, ethical and regulatory considerations, and enhances
literacyforresponsibleonlineengagemcm.Throughcomprehensivestudyandpractical
excrcises,studcntswillleamtocriticallyengagewithmediacontent,uncovcrbiases,and
informed decisions in media consumption and production.

erco"f"‘"""(’):
1. Dcvelopcriticalthinkingskillsloannlyscvariousmcdiafonnscﬂ'cctivclyand identify

underlying biases.

2, Fostcnncdialilcmcyprinciplcsl‘omavignlingdigilnlmcdialnndscapcsund evaluating
credibility.

3. Exploremcdiaproductiondynmnicsandowncrshipstruclurcsimhclndian context.
4. Addressclhicalundrcgulatoryconsidcrutionsinmcdiupracliccs.

5. Enhance digital media literacy for responsible online engagement and combating
misinformation.

ourseContent:
Unirl:FoundationsofMediaLiterac, yandCritical Th inking

Core principles of media literacy and critical thinking; Definition and significance of media
literacy, its historical evolution within the Indian context, Understanding media as a powerful
communication tool and its role in shaping socictal perceptions and behaviors.

Unit2:DeconstructingM ediaTexts

Fonnsoﬁncdiatexts.includingprint.broadcast.digilal.andsocialmcdia'.Tcxtual analysis and the
deconstruction  of  visual media using  semiotics;  The impact of media
rcprescnlationsonindividualperccptionsnndsociclalnnitudes,fromrclcvumcasc studies in the Indian
context.

Unit3:MediaConsumptionan dProductionDynamics

Dynamics of media production, distribution, and consumption in India: Influence of
ownershipandcomrolstructurcsonmcdiucomem;chhniqucsforcriticnlchvaluming media
content and analysing audience consumption patterns

Unitd: Ethics,Reg ulation,andDigitalMediaLiteracy

Ethical and regulatory considerations inherent in media practices and the evolving
landscapeofdigitalmcdiulitcrucy.lilhiculprinciplcsinmcdiu.thcrcgulmoryﬁ'nmcwurk governing
media content, and the role of self-regulatory bodies in upholding ethical standards; Digital
media’s impact on contemporiary media literacy practices, strategies for navigating online
information, and promoting digital citizenship.
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10. Aufderhcide,P.,&Jaszi.P.Reclaimingfairuse:Howloputbalanccbackin copyright
(2nd ed.). University of Chicago Press.

11. Hammond,J .S..Keency,R.L..&Rniffa,H.Smartchoices:ApracticaIguideto making
better decisions. Harvard Business Review Press.

12. Covey,S.R. 111c7habitsofhighlyel‘fcctivcpcoplc:Powcrﬁlllcssonsin
personalchange(SOthannivcrsarycd.)Simon&Schuster.

CourseOutcome(s):

1. Demonstrate proficiency in analysing media texts and identifying implicit messagesand
ideologies.

2. Apply media literacy principles to make informed decisions about media
consumption and production.

3. Understandlhecomplexiticsofmcdiaproduction,distribution,andaudiencebehavior,
4. Adhere to ethicalstandards in mediacontent creationand consumption.

5. PromotercsponsiblcdigilalcitizenshipbynuvigatingonIineinfonnalioncritically and
combating misinformation.
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