V,/:XC%'I— IndianConstitution 21:0T:0P | 2Credits

urseDc.\'crlptiau:

This course offers a unique perspective on the Constitution of India, focusing on its
cconomicdimensionsandimpactonbusiness.]tdclvesintothchistoricalandidcological
underpinnings of the Constitution as an economic document, tracing its evolution from post-
colonial economic governance to contemporary debates. Studentsexplore constitutional
batles over land reforms, economic liberalization, and fiscal federalism,
gaining'msighlsinlocompctingcconomicideologicsandintcrcsts.ﬁroughcasestudics and legal
analysis, they examine fundamental rights related to business, fiscal federalism, and
constitutional issues shaping India's economic landscape.

By the end of the course, students will develop a nuanced understanding of the Constitution's
role in shaping economic policies and its implications forbusiness practices, equipping them
with valuable insights for careers in business management and policy advocacy.

urseObjective(s):

1. Develop an understanding of the Indian Constitution beyond legal and political lenses,
emphasizing its significance for business students.

2. Recognizethcimpormnceofcomprehendingconstimtionalbnsicsandmeiﬁmpact on trade,
economy, and business practices.

3. Analyze the inclusion of economic justice in the preamble and its implications for post-
colonial economic policies.

4. Explore the legal history of competing claims between economic development and
principlesofcquityandjusticeinlndia.

5 Examinethetransitionfromstale-ledindustrializatiomoliberalization.highlighting the
constitutional underpinnings of these economic shifts.

6. Investigate the constitutional provisions relevant to business, such as the fundamental
right to practice any profession, occupation, trade, or businessas enshrined in Article 19.

wrseContent:
Unitl :AnEconomicHistoryoftheConstitution ofindia

Historical understanding of the constitution as an economic document. Understanding the
Preamble, Starting from the land reform cases in the 1950s to the validity of the bitcoin ban
imposed by the RBI, this module signpost all of the important economic
momemsinthcconstitulionalhisloryofpost-coloniallndia:Conslilutionaldcsign.l.egal

Regulation and economic justice



y 'l-,rniIJ:F undamentalRightsandBusinessinIndia

19(1 Xg)'grantsevcryc“izenthcri ghl.mpraclisc:my pro fession,ortocarryon

fession,occupation,trade,orbusiness. Likeotherfundamentalrights,thisright is subject to
the

/Anicle
anypro % i
gasousble _resirictions jmpose by the state, This particular provision of
ConstnullOllhaSbccnoncoﬁhcmostscverelylitiga(cdfrecdoms.FundamentalDutics.

Unit3: Fiscal Federalism

urse within the

Articlearticles301 to307oﬁthonstitutionpcﬂainstoTradc,Commerccand Interco
federalism n

Territory of India; Challenges  associated  with fiscal
lndiamcludingthevenicalﬁscalimbaIancc;Articlc2800ﬁthons(itution.

Unitd:Constitutionalbattlesthatshapedtheeconomy

This module will be taught through key case studies that demonstrate the complex and
fascinatingovcr]apbclweentheconslilutionmldbusincssandshalluseSaurathirpa!’s book
Fifteen Judgments: Cases that Shaped India’s Financial Landscape as our guide through this
landscape. The case studies include the banning of diesel engine cars, Telecom regulation
and ownership of broadcast media, Demonetisation, Aadhaar, the lifting of restrictions on

dealing in cryptocurrencies
eadings:

References:
Ll TherfordHandbookoﬁhelndianConstitution.Oxforduniversitypms.

Cases
] RustomCavasjecCoopcrv.Unionoﬂndia,( 1970)1SCC248

] SlateofRajasthanv.Mohanl.alVyas.AlR] 9718C2068(confirmationofaprivate
monopoly, nota violation of fundamental right)
® Mithilesh Garg v. Union of India, (1992) 1 SCC 168 : AIR 1992 SC 221 (Right to
carry on business, not breached when it is liberalised)
® Chintamanrao v. The State of Madhya Pradesh, AIR 1951 SC 118 (scope of
reasonable restrictions in relation to trade and occupation)
® Cooverjee B. Bharucha v. Excise Commissioner, Ajmer, AIR 1954 SC 220 (the
reasonablencss of the restriction imposed may depend upon the nature of the business
and prevailing conditions including public health and morality)
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Han'nanSinghv.RTA.Calcuua,AIRl 954SC190
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StalcofBombayv.R.M.D.Chamarbaugwaln,AlR19$7SC699
Parbhani Transport Coop. Society Ltd. v. Regional Transport Authority,

Aurangabad, AIR 1960 SC 801



Unit l:' I.Vrmen communication: intra organizational/ departmental/ workplace
communication

Need and Types, Basics of Writing Office Circulars, Agenda,Notice,Office Memoranda,
Office Ofder.s, News L.etters: Positive and Negative Messages, Use of Technology for
Communication, I-;f:fccnvel’l‘communication tools-Electronicmail: advantages, safety and
smartness in wriling email, E-mail etiquettes; Use of online social media for
communication and Public Relations; Ethical dilemmas in use of social media for
communication. Report Writing: TypesofBusinessRepons,responding to request for
proposal§ (RFP), response to RFP, Formal Report- Components and Purpose, Organizing
lnformalnpn- Outlining& Numbering Sections, Section Headings, Sub-Headings,&
Presentation; Reporting in Digital Age, Writing Reports on Field Work/Visits to Industries,
Business Proposals; Summarizing Annual Reports of Companies- Purpose, Structure and
Principles; Drafting Minutes of a Meeting;

Corporate Communication- channels of corporate communication, target segments of
corporate communication, types of corporate communication; ManagingCrisis-
Communicalion;Managingcommunica(ionduringchangc;Culturcascommunicmion

Unir2: OralC mmnunicati«m.Professimmlismanlllcamwork

Meaning, Nature, and Scope of Effective Oral Communication; Techniques of Effective Speech,
Media for Oral Communication- Face-to-Face Conversation, Teleconferences,Press Conference,
Telephonic Converzations, Radio Presentation. Public address and Podcast,

Constructing Oral Report; Group Discussion, Teams communication; Communication

during online meeting; Online and offline professional etiquettes; Conducting appraisals,
conducting interviews.

Unir3:NcgoIialilmSkillsumlC ross-CulturalCoprmunication

Negotiationcommunicationwithvcndors,suppliers,employecsandothcrslakcholders;BATNA
& communication during negotiations; Body language and negotiation;

Impact of globalization on organizational communication; Cross-Cultural frameworks (ex. Geert
Hofstede); Culture& appropriate communication; Etic and Emic approaches to Culture;
Communication to a diverse workforce; Overcoming barriers and biases in Cross-Cultural
Communication; Building Inter-Cultural Workplace Skills; Cross-cultural etiquettes across

clusters/countries.

Unitd:ContemporaryC ommunication

Digital communication- individual communicating via social media, organizations
communicating via social media, Media Literacy; Strong Digital communication skills — email
instant messaging, video conferencing. e-mectings, digital collaboration, digital citizenship 8
digital etiquettes& responsibilities; Introduction to personal and
Organizationalwebsitcs;communicntiond\roughpodcasts.



/ o Searching in Digital Age; Creating Resume (CV, cover letter), Creating Customized
Cover Messages for Job Applications, Purposes and Types of Employment Interviews,
performing Optimally in a Job Interview- Do’s and Don'ts Before, During and After the

[nterview-

eadings:
'rcx(Book5(Latcledition):
1. AICTE’s Prescribed Textbook: Communication Skills in English (with Lab Manual), Anjana
Tiwari, Khanna Book Publishing Co.
2. Lesikar, RV. & M.E. Flatley, “Business Communication: Connecting in @
DigitalWorld”, McGraw-Hill Education.
3. Murphy,H.A.,Hildcbrandt.H.&Thomas,J.P.EffectichusinessCommunication.

McGraw Hill.
4. MukerjeeH.S.,BusinwsCommunication:ConnectingatWork.OxfordPublicalion
5

. Boove,C.L.ct al..BusinessCommunication Today Pearson.

References:

1. CultureasC ommunication(2001 )bySteverRobbins
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| Business Expert Press| BEP336-PDF-ENG | fins hhsp.hary :_xrd_.,n:du‘prsr,dgglr-‘.ﬂlﬁl; 36-PDE-
ENG

SuggcstedExerciseandcases:
Ne gotia(ioncxerciscasvmdor/scller
Anal)'zingverbalandnon-verbalaspcctsofspoechcsofgreatleadersandorato:s,
7 DeliveringEffectivcl’rcsentationsusingpresentaliomooIs/soﬁwareanduseof infographics.

i Casesonbusimsscommunieation

1.
2.
3
4
5: SummarizingAnnualReponofaCompany.
6. Prcparingelevatorpitch

7. Prcparingcurriculumvitae/raumc/lencr

8. CommunicatingEffeclivclyinGroupDiscussionandpersonal interviews
9

A HowtoCommunicatcOrganizationalChangc(2020)byAngclaFishchicks

a. !l_l!p'\:_fr@ﬂlj"L:l]»h--.\_:_dlI.‘}DllH,.'.'lm\l Tiow L-communicate-organizafional-change
10. ChangeMnnagcmemandlmcrnalCommunicationIRitaLinjuanMen,smmnon
A. Bowen | Business Expert Press |BEP334-PDF-ENG|

https:/hbsp piirvard edu/progduct/Bl 113 34-PDE-ENG



{1.Lighting the Fire: Crafting and Delivering Broadly Inspiring Messages|Tsedal
Neeley. Tom Ryder|Harvard Business School[416046-PDF-ENG|
haps: hbsp harvard edu/ product416046-PDF - NG?

12. BadWrilinglsDcstroyingYourCompany'sProductivity(ZOl6)by.loshBemofr

ue br w2 3 : .
a. hups: hbrore2016/09bad-writing-is-destroying-your-companys:j

2 = yroductivity
| 3,GroupCommunlcatlonanchcnsion-MakingSimulation:WildﬂreMiligationl
Matthew

2 Koschmann| FO0001-HTM-
ENG/https:/hbsp.harvard.edu/product/FO0001 -HTM-ENG
. Three Rules for Communicating During a Crisis|Nancy Koehn| 5238AV-AVO- ENG
l nj ! e/ product:323SAV AV()-
ENGhitps:hbsp barvard.edu product’=-27 OO BLUSINESS COMMUNICATION

LourseOutcomes:

1. ApplylheskilIsforwritingvariousworkplacewrittcncommunicalions.
2. Effcc(ivclyanalyzeandevaluateBusincssRepons.

3. Demonstratccompe(enceindclivcringimprcssivcpowcr-poimpmemations.
4.

Create objective and succinct Resumes and be prepared to perform optimally in Job
Interviews.

FAEEROEES




